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THE H&S APPROACH  
In order to successfully position the Ariana Rockefeller brand within the fashion community and elevate "jaYfYÂk profile & philanthropic 

endeavors,  H&S will strategically communicate a story of authenticity at every touch point - building brand recognition, longevity and 

equity. 

 

H&S will create a roadmap for Ariana Rockefeller to tell the RIGHT story to the RIGHT audience at the RIGHT time. 



Strategic Game Plan 

Building The Ariana  Rockefeller Name: 
Transform Ariana  Rockefeller into a notable fashion, 

design philanthropic and lifestyle expert  

There Is Authenticity In Heritage:  
Leverage Rockefeller  history to drive credibility  

3ÏÌàɀÓÓɯ!ÌÓÐÌÝÌɯ(Ûɯ6ÏÌÕɯ3ÏÌàɯExperience It:  
Develop influencer seeding and experiential platforms 

that position the brand as approachable luxury  

The Right Place At The Right Time:  
Develop partnerships that ÉÜÐÓËɯÛÏÌɯÉÙÈÕËɀÚɯÊÙÌËÐÉÐÓÐÛàɯ
across various platforms, industry and social networks  



Roadmap 
PHASE I  ----> Q4: 2012 ---> Planning & Brand Building  

Å Overall brand consultation &development 
Å Facilitate industry & media introductions  including retail & 

design partners 
Å Craft messages & press materials 
Å Create social calendar  
Å Refine branding & collection  
Å Social media approach &planning 

PHASE II ---->  Q1: 2013 ---> Gain the momentum  

Å Curate  fashion presentation  (February 2013) 
Å Dressing celebrities & influencers 
Å Media outreach  
Å Social media strategy to be implemented 
Å Roll out the brand story 

PHASE III  ----> Keep the momentum  

Å Continue to expand the brand program  



Brand Consultation  
H&S will work closely with Ariana Rockefeller to consult on all aspects of the brand. This 
initial planning stage will play a key role further defining the brand roadmap. Our 
scope of services are outlined below. In addition to these services, H&S has extensive 
professional relationships with Interactive, Design, Advertising and Brand Identity 
agencies 

 

  

Å Competitive research and analysis  

Å Positioning assessment and refinement  

Å Brand revitalization/re -launch strategies 

Å Primary market research 

Å Retail consultation  

Å Media planning  
 
 



Who is Ariana Rockefeller?  
 
Build a visibility campaign that establishes Ariana as an authentic fashion & lifestyle brand & personality   
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WHERE IS ARIANA SEEN? 

In all the right places. 



Living Legacy 
H&S will work with Ariana  Rockefeller to continue the family legacy of charitable work, by developing 
existing relationships or recommending new alliances, in order to create trend focused items designed 
by Ariana  Rockefller that benefit a charity.  



Drawing upon what inspires Ariana - her grandmother Abby Aldrich Rockefeller, a co-founder of the Museum of 

Modern Art and a woman of impeccable style Í H&S recommends creating a not-for-profit philanthropic 

endeavor that truly has an impact and is closely related to "jaYfYÂk roots in art, culture, style and American 

prosperity.  This platform will elevate "jaYfYÂk profile as a modern day philanthropist, be the anchor for her 

brand message and create an authentic, true and media-able story.  

 

Examples Í Lauren Bush & FEED Bags / TOMS Shoes & Eyewear 



PR strategy 

PR Strategy 
Generate maximum impact, build credibility and maintain consistent media presence  
 



Dinner Series 
In order to reignite buzz and interest among editors and influencers, H&S suggests hosting a dinner series with 15-20 key editors and influencers for 

collection previews and relationship building. Suggested invitees include Joe Zee of Elle, Nina Garcia of Marie Claire, Stellene Volandes of Town & 

Country, models Chanel Iman, Jessica Stam and more. Dinners would be hosted before Fashion Week - February 2013, at Rockefeller estates or homes, 

giving editors a glimpse into the family history, heritage and at acclaimed art collections, further reinforcing the inspiration for the brand. International 

dinners are also recommended. 
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