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THE&S APPROACH
In order to successfully AwaitRockiedeller brand within the fashion cothuapiofilersdiekitaath

endeavors, H&S will strategically communicate a story of atnnéfitigityrahdwvecogmitinmaor
equity.

H&S will create a roddiadg@oickefeller thae®/GHT story to the RIGHT audience at the RIGH
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Strategic Game

Building The Ariana Rockefeller Name:
Transform Ariana Rockefeller into a notable fashion,
design philanthropic and lifestyle expert

There Is Authenticity In Heritage:
Leverage Rockefeller history to drive credibility
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Develop influencer seeding and experiential platforms
that position the brand as approachable luxury

The Right Place At The Right Time:
Develop partnershipsthat EUD OE wUT | WwEUE O
across various platforms, industry and social networks




Roadmap

PHASE | ----> Q4: 2012---> Planning & Brand Building

A ‘Overall brand consultation &development

A Facilitate industry & media introductions including retail &
design partners

A Craft messages & press materials

A Create social calendar

A Refinebranding & collection

A Social media approach &planning

PHASE Il ----> Q1: 2013--> Gain the momentum

A Curate fashion presentation (February 2013)
A Dressing celebrities & influencers

A Media outreach

A Social media strategy to be implemented

A Roll out the brand story

PHASE Ill ----> Keep the momentum
A Continue to expand the brand program



Brand Consultation

H&S will work closely withAriana Rockefeller toonsult on all aspects of theand.This
initial planning stage will play a key role further defining the brand roadmap. Our
scope of services are outlined below. In addition to these services, H&S has extensive
professional relationships with Interactive, Design, Advertising and Brand Identity
agencies

Competitive research and analysis
Positioning assessment and refinement
Brand revitalization/re -launch strategies
Primary market research

Retail consultation

Media planning

To To Do To Do Do
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whois Arlana Rocketeller?

Build a visibility campaign that establishAsiana as an authentic fashion & lifestyle brand & personality



http://bfanyc.com/home/photo/150328
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H&S will work with Ariar;?Rockefeller to continue the family legacy of charitable work, by developing

existing relationships or recommending new alliances, in order to create trend focused items designed
by Ariana Rockefller that benefit a charity.
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Examgdlésiuren Bush & FEED Bags / TOMS Shoes & Eyewear




PR Strategy

Generate maximum impact, build credibility and maintain consistent media presence
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Dlnner Serles

Inordeoreignitrizandntereamoreglitoendnfluencét&Suggeststiraginneseriegtil 2 ke yeditoendnfluenctens
collectipreviearsdelationghipldin§uggestedteascludl& eofElleNinadGarc@Mari€lair&telleNelandEs owa:
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http://www.google.com/imgres?imgurl=http://upload.wikimedia.org/wikipedia/commons/thumb/8/82/Uma_Thurman_photographed_by_Jiyang_Chen.jpg/220px-Uma_Thurman_photographed_by_Jiyang_Chen.jpg&imgrefurl=http://en.wikipedia.org/wiki/Uma_Thurman&h=174&w=116&sz=7&tbnid=JA4UTAW5Azc3zM&tbnh=0&tbnw=0&prev=/search?q=Uma+Thurman&tbm=isch&tbo=u&zoom=1&q=Uma+Thurman&usg=__vuM0DJtHnpaS2BrFKYtP4mqvanc=&docid=ghsF6aw0SSZj4M&sa=X&ei=a9sqUPrnLez06AHDt4HoBw&ved=0CI8BENUX












































































